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Nearly 40 percent of people between the 
ages of 18 and 29 have at least one tattoo, 
according to the Pew Research Center.

Tattoos are growing in popularity in re-
cent years among millennials. The world 
and how it perceives tattoos is changing be-
cause of the popularity among this young 
tattooed generation.

Tattoos have not always been so accept-
able, and the history of the art dates back to 
convicts and sailors.

“Someone with tattoos was seen as a con-
vict, or a drug addict, or an outlaw. Now 

it’s not like that. There’s still a lot of people 
who see it that way, like ‘oh you have neck 
tattoos, you must be a drug addict’ and 
that’s not true anymore,” said Russell For-
tier, co-owner and tattoo artists at Lucky 7 
Tattoo in Kings Beach.

According to Vanishing Tattoo, an online 
museum of tattooing, the working-class 
young people of the punk movement in 
the late 1970s and 1980s used tattoos and 
piercing as symbols of rebellion in a protest 
against society’s class structure and values.

Regardless of the stigma or rebellion an 
older generation may tie to tattoos, they are 
increasingly popular among millennials.

“My parents always told me to never get 
tattoos and once I got one on my elbow 
they were like  ‘Oh you’re going to have 
to wear long sleeves for the rest of your 
life.’ But nobody has had an issue with it,” 
said Sophie Cherry, MFA program coordi-
nator for SNC.

Tattoos have grown in popularity with 
the help of television exposure from 
shows like Miami Ink and from the In-
ternet. New media outlets have brought 
more acceptance to the art form, but this  
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Tattoo Tirade: 
A brief look at tattoos in the modern age
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Sierra Nevada College sits at the epi-
center of the outdoor sports Mecca of 
Lake Tahoe, and has a student body that 
routinely takes full advantage of all of the 
opportunities in the basin. Now steps are 
being made by administrators at SNC to 
seize a ripe opportunity sitting near the top 
of Donner Pass. A partnership is being es-
tablished between SNC and Boreal Ridge 
Corporation, which includes the proper-
ties Boreal Mountain Resort, Woodward 
Tahoe and Soda Springs Mountain Resort, 
and students will start seeing the benefits 
of this partnership as early as June, 2014.

“It’s a natural fit for our like-minded de-
mographics,” stated Matt Peterson, direc-
tor of Marketing at Boreal Ridge Corpo-
ration. “Sierra Nevada College challenges 
its students to learn both inside and out-
side the classroom walls. This is terrific 
opportunity to expand those walls further 
and only the start of things come. We’re 
stoked for the future of this partnership!”

The most immediate benefit of the part-

nership is a $300 dollar discount that 
Woodward Tahoe is offering specifically 
to SNC students for its snowboard, skiing, 
and adult action sports camps, which take 
place on June 22-28. This discount would 
knock the price of the week long camp 
down to roughly $1499.

According to Nicole Ferguson, vice 
president of Admissions, Financial Aid, 
and Information Technology at SNC, the 
week of camp covered by the discount is 
specific to adults 18 and over, and mainly 
college students, from around the country.

This is only a small part of what Fer-
guson, who is the main force behind the 
partnership on the college side, hopes to 
accomplish. She believes that the partner-
ship might lead to some great internship 
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Tattoo Tirade

comes with benefits and drawbacks.
“TV shows have made it more popular, 

which has been good and bad for the in-
dustry. Good, because it allows people to 
walk through those doors that wouldn’t 
have done that 15 or 20 years ago, because 
they were afraid to go into a tattoo shop. 
Now you’ve got them coming in with their 
daughter who just turned 18 and they’re 
getting their first tattoo at 40. So it’s grati-
fying to make them happy and let them ex-
perience what I’ve been able to experience 
for 23 years” said Fortier. 

Tattooer Scott Sylvia from Black heart 
Tattoo in San Francisco touched on this 
new wave of popularity and how it’s 
changed the industry during an interview 
posted on lastsparrowtattoo.com.

“The Internet has changed tattooing dras-
tically on so many levels. People feel a per-
petual need to get this instant affirmation 
of themselves. Everybody wants to be this 
world renown notorious tattooer instead 
of just being consistently busy in the town 
they live in,” said Sylvia. 

A major way the Internet has changed 
tattooing is that it has allowed kids to go 
online and buy a tattoo machine and begin 
tattooing from their basement, Fortier said. 
So when people think about getting a tattoo 
from a shop and are told a more expensive 
price than what their friends charge, they 
don’t want to pay for a quality service. 

“But there is a reason it costs $150 in a 
tattoo shop. That is the biggest thing I’ve 
seen with this younger generation; they’ll 
come in with a pair of tennis shoes that 
costs $200 bucks and I tell them $100 for 

a tattoo and they start bitching and com-
plaining. Where that tattoo is going to be 
on you for the rest of your life, and those 
tennis shoes are going to last six months. 
And you’re bitching about the price of tat-
too. There’s reasons that good shops that 
have been around for a long time charge 
what they do,” said Fortier. 

There’s multiple reasons that going to 
a professional tattooer will be beneficial. 
The clean shop, the practiced work ethic, 
and the understanding and experience be-
hind tattooing.

“I approach every tattoo as it being hard. 
I don’t look at any tattoo as easy. Once I 
start thinking a tattoo is easy, like a butter-
fly, I’ve done thousands of butterflies in my 
career. Not once have I thought ‘oh it’s just 
another butterfly, super simple I can knock 
that one out easy.’ Once you start think-
ing like that, you’re not giving that client 
or that tattoo all your dedication and you 
won’t do as good of a job. I keep wanting 
to progress on every tattoo, no matter what 
it is,” Said Fortier.

Popularity of tattoos in society not only 
changes who gets tattoos, or the way art-
ists work within the industry, but also the 
way shops are run and how tattoo artists 
are viewed and treated. 

“I love tattooing everybody, but working 
in the industry was different back in the day. 
It just had a different vibe.  Twenty years 
ago, if someone came into your shop drunk 
acting like an idiot, you could just tell them 
to get the ‘fuck out of my shop’ and leave 
them on the street. But now you have to be 
careful with that kind of stuff. Back in the 
day, no one wanted to call the cops on a 

bunch of tattoo artists,” said Fortier. 
With such an increase of adults, young 

and old, being tattooed, it has been slowly 
moving its way into the professional busi-
ness world, and changing what used to not 
be acceptable.  

I would agree that there are a lot more 
students who have tattoos, but I think that 
a lot of kids in this generation won’t be 
prevented from getting a job, said Henry 
Conover, director of Academic Support 
Services.

 When thinking about getting tattooed, 
the role that tattoos play in your profes-
sional life may depend on what job you 
want, or what industry you’re interested in.

“I think the jobs that I’m interested in, 
I know they would be lenient on tattoos. 
I don’t think I’d ever go out and look for 
some big business corporation job. It’s just 
not me, and I think that’s part of it. Who 
I am with or without tattoos, I’m not go-
ing to be seeking jobs that are super strict,” 
said Cherry. 

Only a few years ago, being tattooed 

could prevent you from getting a job in the 
corporate world, and for some like Sylvia, 
that never mattered. 

“I didn’t want to be a part of the regular 
job, I didn’t want to be a part of the regular 
world. I wanted to be a tattooer. I wanted to 
be the closest thing I could to being a land 
pirate as possible. I didn’t want to wear a 
fucking tie, I didn’t want to be any of that 
shit. I didn’t want to live in the world that 
everybody wants it to be now,” said Sylvia. 

Being a land pirate may not be for every-
one, but it is important to consider the fu-
ture when thinking about getting tattooed, 
even if it has become more acceptable.  Al-
though acceptance is growing for tattoos, 
placement of the tattoo is still important. 

“There are CEOS of multimillion dol-
lar companies that are sleeved and back 
pieced, you just don’t know it. There are 
doctors sleeved and back pieced, but you 
don’t know it because they are fully cov-
ered. Lawyers, judges, you name it. It’s go-
ing to be way more acceptable because you 
have to accept it,” said Fortier. “Placement 
is huge, but back in the day if you wanted 
to get your hands tattooed, I couldn’t have 
gone back into my shop where I got tat-
tooed, and gotten my hands tattooed with-
out sleeves first, they would have said, you 
haven’t earned it.”

Whether or not the 40 percent of this up 
and coming generation has earned their 
right to be tattooed, the way they perceive 
tattoos are different than their parents. Re-
gardless, it’s important to find a good artist 
with a clean shop and a good work ethic, 
because you’ll be taking your tattoos with 
you to the office and to the grave. 
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LUCKY 7 TATTOOER Russell Fortier’s work space is well stocked with inks and markers. 

KEALA REEVERTS
A COLLECTION OF PHOTOS and other featured artwork decorate Russell Fortier’s work space at Lucky 7. 

KEALA REEVERTS
RUSSELL FORTIER  showcases his various different types of tattoo machines in just one of his work space drawers. 

“

I couldn’t have gone back 
into my shop where I got 
tattooed and gotten my 
hands tattooed without 
sleeves first, they would 
have said, You havent’ 
earned it.
Russell Fortier
Tattooer

“
Tattoos, from front page


